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The interest in agritourism in Poland is the result of 
objective processes reflecting the economic and 
social interests of three groups of people:

 urban population - satisfies the growing needs for 
a healthy, peaceful and cheap holiday;

 farmers - creates additional sources of income, 
supports agricultural farms and the home budget;

 rural community (commune, village) - increases 
its wealth and enriches the local government 
budget.
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There are many "dormant" resources on farms that could 
be used for tourism purposes. As a rule, these are 
undeveloped living quarters due to the excess of living 
space. Renting accommodation for tourists is therefore 
an additional source of income.
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 Meals prepared from 
products growing on a 
farm are also at a great 
interest among tourists.

 Farms that rarely sell any 
surplus of their agricultural 
production can thus, take
advantage of the 
opportunities offered by 
agritourism and as a result 
start prospering well.
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Innovation: 

 introduction into production of new or 

improved products and the implementation of 

new or improved production methods, the 

opening of a new market, the use of a new 

method of sale or purchase and the use of new 

raw materials in the production process 

[Schumpeter 1960].

Definition of the innovation

5



"A product is everything that is offered on the market to 

satisfy the desires or needs of consumers." So this concept 

includes physical things, services, activities, people, 

places, organizations and ideas. 

A tourist product - is a collection of both goods and 

services purchased by tourists, as well as tourist 

attractions that they use, and which are of particular 

interest to them.

Areas of innovation: product
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1. Educational farms

2. Tourist packages

3. Farms networks: 

a. Małopolska village for children

b. Małopolska village for seniors

c. Małopolska village smelling of

herbs

4. Agritourism in metropolitan 

area.

Innovations in tourism in rural 
areas
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An Educational Farm: a farm holding farm animals

or agricultural crops intended for presentations for

groups of children and young people visiting them

as a part of school curricula or made available as a

tourist attraction for families with children and adults

traveling individually and implementing educational

programs in at least two fields:

 plant production

 animal production

 processing of agricultural products, awareness

 ecological and consumer education

 heritage of the material culture of the village, 

traditional professions, handicraft and folk art

Educational farms
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Organizational and legal form of an

educational farm:

 An educational farm as a supplement to the 

offer of an agritourism farm:

The educational farm can be an extension to the

offer of an agritourism farm, already existing or

starting an activity.

In this case, it must be determined which of the

services provided on the farm may benefit from

the facilitations contained in the regulations, and

which go beyond these facilities.

Educational farms

9



Organizational and legal form of an

educational farm:

 Specialized educational activity independent of other 

agritourism services:

Conducting specialized gainful activity related to making

the farm available for educational purposes does not

benefit from any specific legal solutions, and will

therefore be subject to the general regulations on

economic activity.

Educational farms
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Organizational and legal form of an 

educational farm: 

Promotional activity of food manufacturers:

Maintaining an educational farm may also be justified by
the marketing needs of food manufacturers. In such a
situation, economic effects may be related to the sale of
products, both unprocessed and processed, while the
costs of farm maintenance become indirect costs of
obtaining income from agricultural production.

Educational farms
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Organizational and legal form of an

educational farm:

 Educational activities carried out by non-profit organizations

In the case of undertaking and conducting activities in an

agritouristic educational farm, which purpose is not profit, as

part of the statutory activity of a non-profit organization, thus

pursuing objectives related to preserving the tradition of

villages, culture or ecology, bringing up youth, etc., the basic

problem will be finding funding opportunities of this activity.

Educational farms
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An agritourism farm with a specialized educational offer 
that provides services only for its guests.

„Pytlówka”  
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„Pytlówka” 

 location: province Świętokrzyskie,

 starting the economic activity: 1999.

 farm area: 5.69 ha,

 plant production (blackcurrant, vegetables), animal 
production (poultry, ponies),

 5 rooms, 20 beds,

 affiliation to the Educational Farms Network – since 2010,

 3 educational packages,

 the main source of income is agritourism, educational 
activity at the level of a few % in the structure of farm income.
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„Pytlówka” – products:
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An agrotourism farm with a specialized educational offer 
operating as a company.

„Ekofarm WPPHU Vitalis”
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„Ekofarm WPPHU Vitalis”
 location: province warmińsko-mazurskie,

 economic activity: agro-food processing, tourist services,

 farm area: 90 ha,

 plant production (including meadows and pastures), animal 
production (cattle, horses, sheep, goats, rabbits, poultry),

 80 beds,

 affiliation to the Educational Farms Network – since 2014,

 4 educational packages,

 the main source of income is processing, and educational 
activities with tourism are at a level of about 10% in the 
structure of income.
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„Ekofarm WPPHU Vitalis” – products: veal, pork, beef
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A farm providing educational services operating as a 
microenterprise.

„Babaluda” 19
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„Babluda”

 location: province Kujawsko-Pomorskie,

 economic activity: educational services,

 farm area: 1.70 ha,

 plant production (horticulture), animal production 
(sheep, goats, poultry),

 affiliation to the Educational Farms Network – since
2012,

 4 educational packages,

 the main source of income is educational activity.
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An agricultural farm with activities in the field of food 
processing providing educational services as a company.

„Kozia łąka”
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„Kozia łąka”

 location: province dolnośląskie,

 economic activity: agro-food processing,

 farm area: 7.06 ha,

 plant production (including meadows and pastures), animal 
production (goats around 100 ),

 affiliation to the Educational Farms Network – since 2014,

 2 educational packages,

 the main source of income is processing, educational 
activity with tourism accounts for about a few % of the 
income structure.
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„Kozia łąka” – products: Lomnicki cheese, goat
yoghurts, goat halva, goat butter, dumplings, 
desserts
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Educational farm – "Bees”

Ecological farm

Agritourism

Educational farm

Eco-health food shop

Foundation "Pszczółki"
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„Pszczółki”

 location: province Małopolska,

Educational programmes:

 "Plum"

 "Animal farm"

 “Plucking feathers"

 "The life of a bee family during the year"

 "Fishing"

 "Ecological garden - fresh food from the garden"

 "Sourdough bread - a real taste of tradition"
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An integrated product network of rural tourism

is a ready to sell offer in rural areas, presented in tourist
packages tailored to individual groups of recipients,
based on a dispersed structure of entities, attractions,
places, service points, and facilities. They function as one
coherent concept satisfying the needs of tourists and
providing a guarantee of quality and uniqueness, which
in consequence, leads to the creation of a branded
product of rural tourism.

26

Tourist packages



 The brand means a whole composed of the 
product, its visualization and the identity and 
image of the producer along with the emotions 
evoked in the environment related to the product 
or producer, specific features and values.

 In accordance with the assumptions of the 
Agricultural Advisory Center, network tourism 
products are created with the support of the 
Local Action Groups.
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 The network tourist product "Nadodrzańska adventure" 

operates in the Lubuskie province.

 It was established in 2010 from the cooperation of three 

tourist entities: Vineyard Kinga, Horse Riding Center -

Pegaz, and Sadyba agritouristic farm.
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 The Nadodrze adventure is a year-long network tourism 

product of a thematic nature directed to individual 

tourists and organized groups.

 The tourist offer is prepared for 3 days and is addressed 

to tourists of varying degrees of physical fitness and of 

different ages.
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 It combines a canoeing trip, a horse ride, a cruise on 

the lake, a visit to the vineyard, a feast at regional 

specialties, beer tasting at the family brewery, as well 

as visiting monuments and communing with nature.

 The participants also experience a “robbery” in the 

Ravine of Robbers, and those who survive can try to 

taste the “gronówka” for encouragement.
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 The organizer provides the care of guides, 

accommodation and catering 

facilities.

 The Local Action Group - the "Land of Forests and 

Lakes" Association was involved in the creation of the 

tourism product network.
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 The "Adventure with beans" tourist package is located 

in the Małopolska province, in the southern part of the 

Tarnów poviat.

 This package is one of the three offered on the 

farm.
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It is a two-day tourist product, 

which includes:

 visiting the Galician town

 stay in the bean field

 participation in activities 

discovering the secrets of 

bean cultivation

 tasting of regional 

specialties prepared 

exclusively on the basis of 

beans
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A storm of herbs and fragrances at Barbara Zych in Kończyska

 4-day package. The southern part of the Tarnowski poviat

(Małopolska).

 Learning to collect, distinguish, process and use herbs for 

decorative, cosmetic, aromatic and medicinal purposes - a 

tourist package.

 Overnight at an agritourism farm. Full board. Additional 

attractions in the form of workshops. Package calculated on 

a group of 6 people.
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Offer scenario:

First day: 

 Welcome coffee / tea + refreshments prepared from local 

products, introduction to the program, discussion of currently 

available species of herbs.

 Classes in the field: collecting herbs, learning how to recognize

them and the purpose of using them (about 5 hours).

 After returning segregation and preparation of herbs for 

processing. 36
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Offer scenario:

Second day:

 Classes in the field: collecting herbs, learning how to recognize 

them and learning about application purposes (about 5 hours).

 After returning segregation and preparation of herbs for 

processing. Discussion of the use of collected herbs in 

cosmetics, aromatherapy, herbal medicine and decoration of 

tables and rooms, etc.

 An evening bonfire. 37
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Offer scenario:

Third and fourth day:

 Practical classes: processing of herbs, drying technique, 

segregation of individual parts of plants, obtaining 

appropriate herbal preparations.

 During the classes: making herbal mixtures, syrups, 

extracts, infusions, decoctions, aromatic bags, cosmetic 

preparations, etc.
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 As part of cooperation with the 

Local Action Group Dunajec Biała, 

13 tourist packages were created 

at various farms.

 These packages are prepared as a 

duration of one or a few days, with 

a diverse leisure offer.

 Tourist packages are prepared for 

individual tourists and for organized 

groups. Reservations can be made 

directly with the organizer of the 

package, but also at the tourist 

office. 39
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Package from the farmer: 

 The „odrolnika.pl” project was created and implemented in

June 2010 by a group of eight farmers.

 The aim of the project is: direct sales of agricultural products 

from small and family farms to enable them to continue 

functioning.

 In the 2016 season, the offer included 75 Polish products of 

plant origin - (over 120 varieties).
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The odrolnika.pl project sells:

 organic food, produced under the 

supervision of the certification body,

 traditional food, produced on a small 

scale in an environmentally friendly 

way but without the supervision of the 

certification body,

 products entered on the list of 

traditional products registered in the 

database of traditional products. 41
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Direct sales are conducted in various ways:

 online (a package from a farmer with 

delivery to customers in cities),

 stationary shop,

 fair of ecological and local products,

 on the farm (during open days) - the 

buyer has the opportunity to harvest 

directly from the field, collect products 

from the farm or purchase at the point 

of sale on the farm.
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Małopolska village smelling of herbs

 There are 22 agritourism farms on the tourist route  

“Małopolska village smelling of herbs” that specialize in 

the cultivation of herbs. 

 Most - are located from Pieniny to Beskid Sądecki and 

Niski.

 On the trail tourists, in addition to learning the charms of 

the village, have the opportunity to try regional dishes 

and tinctures prepared on the basis of medicinal plants.

 Most farms also have an offer of biological regeneration 

treatments based on herbal treatments.
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Małopolska village smelling of 
herbs

 In all the facilities there are home-
made herbal gardens, and their 
owners run regional cuisine using 
medicinal plants and organic 
vegetables and fruit produced by 
them in ecological conditions.

 Herbs are used for making 
liqueurs, tinctures and jam. They
are also used for drying, arranging 
bouquets, as well as producing 
antitussive syrups. 45
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Specialties that can be tried on farms 

along the trail:

 witch's soup with seven herbs

 anti-depressant cookies

 cottage cheese with melissa and mint

 herbal spelled bread

 bread with sage and lavender

 trout in herbal coverage

 dumplings with cabbage, meat 

and herbs

 tinctures, syrups, teas, honeys in 

which herbs are the main accent
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Małopolska village smelling of herbs

 Tourists have a chance to go through training on the use 

of herbs in everyday life and even learn how to draw 

energy from them.

 The farms on the trail are located in a picturesque area, 

near forests, and most of them are organic farms with 

home gardens, in which vegetables and fruits are also 

grown.

 The full list of farms on the "Małopolska village smelling of 

herbs" trail is located on the website -

www.agroturystyka.wrotamalopolski.pl
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Artistic farm

 The farm has run for over 35 years and the owners come 

from families where the predecessors also had farms.

 On the farm there are: sheep, chickens, decorative 

ducks, guinea fowl, quails, pheasants, pigeons and in the 

pond there are carps, crucian carps and pikes.

 Organic farm

 Małopolska village smelling of herbs

 Educational farm
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Educational programs implemented on the farm:

1. Learning about herbs

2. Artistic combinations - tissue paper

3. As it used to be - traditional cabbage pickling

4. From a sheep to the thread
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Amigówka

 Agrotourism "Amigówka" is a 

habitat located in the village of 

Mietniów, on the Wieliczka Foothills -

on the first hills of the Carpathians, 

18 km from the Main Market Square 

in Kraków and just 4 km from the 

center of Wieliczka.

 The owner of Amigówka is Mr. Piotr, 

who runs agritourism together with 

his daughter Klaudia since 2011.

 The farm has the area of 4 ha.
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Amigówka 

 5 rooms, a total of 12 beds.

 On the lower ground floor there is a 2-person bedroom, 

kitchen, bathroom, living room with fireplace and 4 

sleeping places.

 On the high ground floor, 2 rooms (2 or 3 people), 

bathroom, and a small kitchenette.

 On the south side there is a large terrace, partly covered, 

from the east there is a patio.

 Around the house, several hectares of meadows and 

forests. Each storey has its own independent entrance.
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As part of the cooperation with the Local Action Group "Wielicka 

Wieś", which Mr. Piotr is a member, six tourist packages were created

under the slogan of Wieliczka .... At the top!.

These are:

 Program I: City of Wieliczka ... route at the top.

 Program II: Mehoffer in Jankówka, and Kantor in Hucisko.

 Program III: Morsztynowie - Wieliczka Arians trace.

 Program IV: Dancing Wieliczka Village.

 Program V: Sculptural workshops.

 Program IV: Wieliczka flavors.
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Additional services offered by Amigówka include:

 Several hours of trips with a guide to Krakow, Wieliczka, and other

places (Niepołomice, Dobczyce, Bochnia),

 A visit to the home of the eminent Polish artist Tadeusz Kantor in 

Hucisko,

 Tickets booking to the Wieliczka Salt Mine, for concerts, 

performances, parties in Krakow and Wieliczka,

 Culinary workshops,

 Holidays for a Senior,

 Accommodation, meals, transport for the Spa - Salt Mine in 

Wieliczka.
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Amigówka

The owner's cooperation with the local institutional 

environment such as:

 Local Action Group "Wielicka Wieś"

 "Galician Hospitable Farms"

 "Wieliczka Friends Club"

 "Wieliczka Tourist Organization" (WLOT)

 Wieliczka Circle of Country Housewives
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Thank You for Your attention!
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