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To ensure success In the development of tourism

enterprises, activities must take into account three
orientations:

C on the purchaser (the purpose of the activity must
meet the needs of buyers of tourist services),

C produc tive (one should strive to create a tourist
product),

C horizontal (it is necessary to take into account in your
own actions the actions of competitors).
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Setting manketingg geals

Marketing Is an instrumental - functional category,
serving the enterprise to achieve specific goals.

These goals can be determined by the following
parameters:

U the value of sales,

U market share,

U profitability 9 e.g. return of investment outlays,
U maximum use of resources, etc.
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Setting manketiingg geals

The marketing goals can be divided into:

X maximization of consumption - marketing
activities cause the development of consumption,
which in turn leads to increased production and
employment - and hence - social well -being;

X maximizing consumer satisfaction - it is not
Important to increase consumption but to
Increase satisfaction with the product owned and
used. Satisfaction, however, is difficult to grasp
and it iIsimmeasurable; 4
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Setting manketingg geals

The marketing goals can be divided Into:

X maximizing the choice of goods -the aimis to
maximize the differentiation of products, creating the
possibility of choosing them. This causes increased
production, distribution and promotion costs as well
as increasing the time the consumer spends on
making a purchase;

X maximizing the guality of life - it includes quantity,
availability and production costs and is measurable.
However, it should be remembered that it is different
for different groups of buyers. .
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U Where are located the current and anticipated
outlets, what is their size, what are the customers'
requirements?

U Who are the competitors, what are their strengths
and weaknesses?

U What is the disposition of service resources, financial
resources and the ability to manage them and the
ability to receive guests?
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Questianss in manketing

U What characterizes the offered product, what are its

historical and landscape attractions, how will tourists
be able to spend time?

U What is the condition of the infrastructure in the

village, will tourists have the access to commercial
and catering services?

U What kind of promotion will be used (what amount of
money can be spent on it)?
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Elements of tounst patentia

Structural resources Functional resources

¥ ¥

x tourist attractions, x economic,

x tourism x technological,
development x psychological,

X transport x ecological,
accessibllity x political,

x other. x socio -demographic,

x cultural. 8
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Manketingg- naix
1) product
2) price
3) distribution
4) promotion

5) staff (people and their competences)
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Tourist produoct

A tourist product - Is a collection of both goods
and services purchased by tourists, as well as
tourist attractions that they use, and which are

of particular interest to them.

10
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The essence:affan tounist
praduot

Tourist services:
x all kinds of intangible goods offered to tourists.

Tourist product :

X everything that satisfies the needs and preferences of
tourists

Package of services:

X ItIs a set of tourist services used to satisfy the complex
needs of tourists.

11
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Gaoadssandcseevices:s - camponentsts of a
tounist pradtict

x (Goods and tourist services : they are a basic component of
a tourist product and they complement each other.

X Three groups of goods and services on the tourist market:

Vv 8oods and services for which tourism is the only
emand -generating factor, e .g. travel,
accommodation, guide services,

V' goods and services purchased in connection with
tourism, but they only represent a certain substitution of
consumption in other periods and elsewhere, e.g.
footwear, clothing,

V' goods and services that meet the same needs of tourists
as well as non -tourists, e.g. health care.

12
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Types of tounst preduects

U Main product 9 satisfying basic needs in a specific
type of tourism

U General product - being the basic version of the
product,

U Expected product 0 associated with expectations to
its features,

U Improved product d enriched with a set of additional
properties that distinguish it from the competition's
products,

U Potential (psychological) product 3 including what
may make it more attractive and cause the tourist to

choose the one and not the other. -
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Marketing

The image of the Additional
place advantages
Good organization Additional services

Basic services

Natural and
anthropogenic
services 14
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»Rozmaitosci Stobrawskiego Zielonego
Szlaku muzycznie, sportowo- kulturalnie,
aktywnie i zdrowo”

Case: study

Program:
DZIEN |
#Stobrawska ballada”
Zakwaterowanie juz od godz. 10:)

Godz. 13:00- oficialne powitanie go$ci — Obiad,
tradycyjnie z wiejskim klimatem.
Zwiedzanie - prezentacja atrakc)i w nim

dujgcych sig, m.in. $cianka wspinaczkowa, boiska
:ggjrtowe, V\nositaﬂ? indianska, staw ze sprzetem wodnym.
Omowienie zrealizowanych projekiow w ramach Leadera
gospodarstwa

przez wiascicieli 2 :
Dlaciatai fasuchéw - podwieczorek — kawa, herbata, placek
Zowocami :
Mata wspinaczka na scianke ~ gdzie czasami bywa KRET. :
Grawbouleitd........ duzo tego, do wyboru, dia kazdego cos

dobrego. ,

[ Integracyjna kolacja — guiasz , swojskie pieczywo, chleb ze
smalcem, ogorki kiszone, kielbasa, kaszanka z grilla,
Dla duszy - Podczas wspolne| biesiady wystep zespolu
regionalnego ,Zieleniacki= Dziotchy”  Dla zainteresowanych
Aayeigcenych | ieaieckafeh pety aieienariomn s grery |

Y nych przy ax mencie gi

akordeonu. Nauka utworéw zna'du]qcych sie w Spiewl?\!lxu
promujacym walory historyczne | przyrodnicze obszarn woj.
opolskiego pn. Z piosenks turystyczng na Stobrawskim
Zielonym Szlaku.

DZIEN II
»Aktywnie i zawsze zdrowo”
Dla spiochéw :) od 8.00 Sniadanie - szwedzki stét
Sportowa rekreacja - Scianka wspinaczkowa, siatkowka
plazowa, nauka uderzef na strzelnicy golfows).
Lunch - grochéwka z pieczywem +deser - ciasto, kawa,
herbata.
w boule, mecz siatkowki plazowe).
= same swojskie smakotyki .
Na zakonczenie aktywnego dnia-Relaks i wypoczynek w
ogrodowym Spa - ( sauna + gorgca beczka z jacuzzi).

- tumniej gry
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Dzien lll
~Kultura | historia mikroregionu”
Dla spiochdw :) od 8.00 éniadanie - szwedzki stét
Spacer z przewodnikiem po zabytkowym Parku w Pokoju.
Odwiedzenie Kosciola Ewangelickiego w Pokoju jednego z
najbardziej atrakcyjnych w regionie . :
Przed wykwaterowaniem - obfity bufet vy

przysmakow, ) =,
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Programem Rozwoju Obszarow Wiejskuch na lata 2007-2013 ~ Minslerstwo Rolnictwa i rozwoju Vst



Erasmus+ Programme
ENTREPRENEURSHIP of the European Union

E PT "y Y D Co-funded by the -

IN THE RURAL TOURISM SECTOR
FOR YOUTH WITH DISABILITIES

Price - pnice: strategy

U An element of the marketing composition,
closely related to the tourist product, It is the
price that determines the effectiveness and
efficiency of the activities.

U Each person running a tourist business must
Implement a pricing policy that takes into
account the own interest and the interests of

buyers.
17
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Price o price:= strategy

On the market of tourist services - the value of the offer Is

combined with:

known and recognizable brand,
high quality of services provided,
professional customer service,
the variety of events offered,

attractive promotions,

< < < < < <

favorable purchase conditions .
The price is the determinant of this value!

18
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Price 6 price= strategy.

Two basic pricing strategies when introducing a
new product to the market are:
x skimming (collecting cream),

X penetration strategy.

Methods of determining the price by means of
demand analysis.

19
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Price 6 price:= strategy

C As a part of the skimming strateqy , the new
product is introduced to the market at a high

orice, assuming that the product will be bought

ny the least price -sensitive buyers. Due to the high
orice of the offer, the company reaches the

cream of buyers, which means buyers for whom

the high price Is not a barrier in the purchase
process.

This strategy Is often used with the prestige

strategy of the offer N



Erasmus+ Programme
ENTREPRENEURSHIP of the European Union

IN THE RURAL TOURISM SECTOR
FOR YOUTH WITH DISABILITIES

Price o price:> strategy

The conditions for the effectiveness of this strategy are:
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V' lack or limited competition in the product launch phase,

\/ there must be segments with low price sensitivity on the
market |,

the benefits of using this strategy:
reimbursement with relatively small sales,

high price can contribute to achieving prestige,

< < < <

high price makes it possible to keep the demand at a
limited level until the offer is increased, when the

product is accepted by the market. -
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Price o price:= strategy

C Penetration strategy - the initial price is set relatively
low - that is, lower than the prices of competitors

C The goal of this strategy Is to interest in the offer a
fairly wide range of potential consumers - that is,

the company's goals are focused on sales volume
and as a result of market share as soon as
possible.

22
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Price 6 price:= strategy

Conditions for the effectiveness of this strategy:

C demand must be flexible, because the offer is
directed to the entire market, at prices low
enough to satisfy as many customers as possible,

C the low price Is used to discourage competitors
from entering the market;

C the needs of the higher income segment are
already met, and penetration policy is the right
policy to develop the market.

ZE
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Distributian

C Distribution - Is based on socially and
economically effective transfer of goods and

services from the sphere of their production to

final recipients.

24
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Distribution

C A tourist product differs from many other goods,
that it must be consumed at the place of its

production, so the "move ment " of the product in
this case does not occur.

C Distribution efficiency is ensured through the
selection of distribution channels, while  striving for

limiting the number of participants in the
distribution channel.

25
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Distributiam channels

Distribution channels

C direct channels (personal sales by the producer),
C Indirect channels (manufacturer - broker - consumer).

The characteristics of brokers

C travel agencies, associations, federations of
associations and tourist organizations,

C Information centers.

26
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Promatian

C The element crowning the  agritourism farm activity
In terms of impact on the customer is the
promotion.

C After determining the type of service sold, its
prices and distribution channels, one should

choose how to present a given product to
customers.

27
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Promatiam geals

Promotion goals -the following question sshould be
answered

V What do | want to tell customers about?

V Tell them about the existence of the object?

V If interest them in the attractions of the area?

V If familiarize people with the product and price offer?

V If increase sales or get better competitiveness?

28
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Promationah!l message

A well -formulated promotional message should:

X

Pay customers Oattention , especially from those segments to which
the advertisement is addressed;

Maintain their interest by highlighting the benefits of a given offer;
Invoke desires and associations with potential clients

Indicate the advantages of the service (it does not necessarily have
to be a low price, itcan be mention ed high quality, good service,
etc .);

Facilitate the purchase by providing information on where and how it
can be made;

Give a signal to the action using a formula encouraging quick use of
the offer, e .g. "Bargain !!!", "Do not waste time", etc.

29
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x Company name, logo, stationery, business cards;
X 39gns;
x Catalogs;

x Leaflets and folders;

x Postcards;

x Posters;

X Internet promotion system;

x Incentives and discounts;

x Contests, prizes;

x Joint promotions;

x Presentations, exhibitions, fairs;

x Advertisements, e.g. in the press.

www. kraina3rzek.pl



